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a. BMZEEIRFANECEORFBLULZERLSELHIER. [TERREARICSEIERITHS
[t > 28 #(Technological change)ld, B D ZZRHEME LK D — > THD, BAFDOAEFIZL, FrL\ il PESEORN H (creating new
industries) |23V Th PEAEE O 2 #(industry structural change)lZ35\)\Th B E R EIZHE C0D, BIFOE L, +21 T
S DR SEAL (competitive advantage)ZBREILEE, DS FALICIL EIFAERREEEE CHHD, REOKE
EDLT, ENT IR CEBNOEELFI AL TR E L, BFON—NEEZDIENTEDT X TOEROAN THRIMOZE
HPRRELEBLEERODO—D>THD, |Porter, Michael E. (1985). Competitive Advantage: Creating and Sustaining Superior
Performance, Free Press,pp.164-[7R—4—, M.E. (LIHFR,1985)[ i FHENAL DO #kEE ] A € NH,p.207]

[FANTHES] LROBRFBOUEAESEARBZEICREDISLEDH HEIDH ?

b. £EIFMEMDE S % 1(a collection of technologies) Tdhd

BT ISR ZE O fEESE (Value Chain) DT AT FE TiEiE LTV B, ] Porter(1985)p. 165K — % —(1985)p.208]

[ED L REELEEOEMEEb > TS, —DERITWNL OOFIFARELRE T n v 22 XM LTS LI
RADLEVIFERIZHHEDL T EEDITRISOPDZEIAMODDEHDBEIT AL T AODIV TS, HEFHIR T Dbl &
FL, OB ERHE R OB BRI 2B E L I BIR LV, RESFIHL QWD E AT b, BT L TR A
BHZHZENFRETHD, EEOFHEA P EME K ERPEL 52 DHMN DI, ZOHEIRIH I o THEEROTH
%, |Porter(1985) p.167[AR— & —(1985) p.210, BIHIZERL THRO—EHELE LT\ D, LT, RILTHD, |
[f2E0X, IEBVDEE S #R(a collection of activities)E LT, HHFDHE A (a collection of technologies) Thhd, HiiffidEEDHSPD
fAEIEEN A DI TODO T, HlF D% Hi(technological change)id, IZEAEHHWDDIEENI AL I e b2 | BT B% 525
ZEMTED, [Porter(1985)p.167[AR— % —(1985)p.210]

(2) Porter M 3D M Ekl&(generic strategies --- Cost Leadership, Differentiation, Focus)
1. Cost Leadership (AN —4& —v7) Bilik
2.Differentiation (Z=2(t.) Bilg
3.Focus (£ ) Ek#%
BEAPENLESRIZO DD D EARREIRD— DL, MRaARMLEER {bOEBLLE IV ERTL2OENDZETHD, £
DA TR RIS cost & differentiation DEHBLEIERTHDONICL S TELIZ FRLO DI ATIMHHSND,
a. Cost Focus (ANE 1) Bk
b. Differentiation Focus (Z=R V.5 H) Hi%

1 Porter [T HEABIK

Competitive Advantage

(BEHEAL)
Lower Cost Differentiation
(Z AR (GEEAR)
Broad Target Cost Leadership Differentiation
(JRWEIFHDOZ—7 1) (FAN)—F — ) (FEEAB)
Competitive Scope
(B #iFA)
Narrow Target Cost Focus Differentiation Focus
W OZ—4 v ) (mARE) ERAES)
[H #]Porter (1985) p.12 [ — & —(1985) p.16]
[(BRBLTHIS]

1. IRFEOIOFEREMEIAME (lower cost) ISR & 1T ER(E (differentiation) (TR B & JIFELVMCML—RA TR
ICH20ILED ? BERTR - BETBRR -1/ N—2a Rl R EASHETIEESLRDZDOHN ?

2MEIAAMEORREBMETEICEN BT /AR—2ay | TBREORBEZENETIIEH BT /N—2ar I FAH ?

3.broad target / narrow target %2 E iR - AR - 1/ RX—2aV @EV LR BDSHUDE, EDOLIINLDDH ?
(M RE|RFTOXBIELTRRORE,ORBELVSZLICES, OBLUOICAZEF—XFR@AH ?)
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(3) Cost leadership BifgZ 2179 5= DM EH
BRI, TR O | (economy of scale)Zh 5> TRERIIHR] (experience curve)Zh A FIH L T, =2 |k
I B DN 2 S35 2 N TE D,

BB 1 BRERTS T
PR RORIAIC b A0 WA B OO F B gL S il
T I TR DDA =ALETY LT 5, 100 |-----

—%. HEORE I1DRICLILDOTHD, R E
22 EDINTAEPERD R/NIBRRL—ETHLE EE T, |
s DAEFE R R TIULTHIEE, —BIEHAL HTZV O E E
T QBN T 528105, FFEROERIZEL R EE
e AR FA O A T KD B E A O A 130T AR O % )
(economy of scale) N F &L THIBIL TS,
% iE, e AA)~_—T 3 |(Process Innovation)Zh R 34
IZEDHDTHD, | [QC EINZL DA B L RIEBL
M RITHRIET n v ADY R - HH |0, [RIET nv 20
IIATICFE DB EE - TRERREI O RE LR LR EIL ~Lic 1 4 8
BULHET o AOHR - b olcliE T nt R
(Manufacturing Process)IZB A1/ _X—T a2 k> THAELS,

R ER T O RE LS TR O R 1E, R5 A4 E 2 ke
THHRTONMEE | OFERLLTAELDED THD, ZHLTIFHE | ORI GO RFEAE RS KT IE T HIFERE
pBLEZBND, 705, [0 REEE RO JBL/“C\ B ORE AR AN L T EIT8D, THL
To AR PEAT 2% ilfoe 972 HRC oo 2 2 B B DA sh SR 1 T 77238 HB 8 | (learning curve)Zh S &M fﬂf‘/ D,

B DR 10, T8 M ) R E DREREL T, %%u DREEATIL, A2 PE R OIS T — I A TR
DU RDINTHTE FROIEEBI DT T 712725, AFE R 21572 DIZDI T, 20%0°5 30%@§<j&:x1\1&ﬁ7s§
HUDZENS, ZH LTI AR 5R dh#f (experience curve)d ., D 1) (2 ik B 2SR LT B G2 20 B th
Zh 5 (experience curve effect)&FEITIL TS,

BREONGSANEO—EMEIL, BREOHTNHEE L bEORFBAEERENKE LV, 2 2 kBl
RPFET 256100, BERMITERE O PHEEE LV /SN L1k d, T IcRE 425k
FF DA TH D, T2 URGE AR DA OMERT 72 KESIFTR 2 (/N &7 50T, s BARIZBI 32858 O
REPEITIR TR DI TLED,

ZPR BN REIANMBE T 20 EWREMEE R LT o & ) B EEERE - AR
FTAUT, F— 20O ETHEE LR T 50, Bricefd o/ ~—v o —
NI THR ST TRATL, FUYERE LRDTENVEITIRD, i b AR o

$30.00

PN R OIFEIL 1885 4£1Z Hermann Ebbinghaus (1850 - 1909)7> Uber 1000 75% Siope
das Gedachtnis! iz 36N THRANTHES S 7=, F 7= BRI B D 7E(EI :-'535[

1960 FRICARA hov YT 4 7 77 /L—7 Boston Consulting (8 Constany
Group D~ % —> > (Bruce D. Henderson) (Z & » CTHREINT-, i
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v NTR2 2 ET&E B0, ARITE OMH 0T TRERE LR e
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[1] JF3E D BFEFR TdH5 Memory: A Contribution to Experimental Psychology 73 Classics in the History of Psychology o H 12 gk & 41 C
W5, (IXESE « http://psy.ed.asu.edu/~classics/Ebbinghaus/index.htm)

[2]Henderson, Bruce (1974). "The Experience Curve Reviewed: V. Price Stability" Perspectives, #149 (The Boston Consulting Group)..
http://web.archive.org/web/20050219045320/http://www.bcg.com/publications/files/experiencecurveV.pdf
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@) TEMDEERERIELTORE - R—2—0 (M EZESH(Value Chain)&Hfff
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TtEDITS5
ARSI Fv—

ARREERE

BifipAse

W8 27 L
HESEUT BEER
EHH
meEE -
EFR—1aViAE |
EBURTLHE s
1 O 44 44 >
:wt“fin;gtg(cw) JIbITT RIS
SOy TSbgE PR AT AR
S IN
FIES 2T LA
Wik 2T LB
DUTRA
WL A EAMT i Wk 8 P BES 2T LK
EHEREN | A IR SR SR A Hi8R R T LB
BRREHN | T aE BIES 2T LA
BIESRT LW | T DR BESRTF LN | S RT L 2
B A WA T LB | DU |
WS R LH | R v
BB u
SR G T BT
L IN
WEMT B3 M "y $—Ex
Sty 2o 09274

Porter, Michael E. (1985). Competitive Advantage: Creating and Sustaining Superior Performance, Free Press,p.167
ARN—4%—, M.E. (I HER, 1985)[ 35t AL O BERE—U )T i A A R S & 270 4 A v B R HE,p.210

fE % A 2 3 72 OB B ORITI RO S 3 s
FERWIR cost : BU5E cost : H IR cost : ,ﬂﬁj-—-'f,-;—b'?"ffz : H—E X cost margin
| 1 1 cost I
TENEHHTMEED LA
(8 5 0 BR5E{fF%)
A= —%, EEMIEE £ AR TR B IR TV D, ERIOINIC, TRENAEHZH UTABEORIK | (total

value)&, Mtz A4z 21 470 DFEIR BN DZATA AR DA FE | D753~ — 2 (margin) TH 5,
<= OB RIEL, 2L AND RDE, GBI ORI T AN IR NI Lo TR S50, FHIEBCL-TC
A B ENAME D KR EEZ BT FHC L > THIRESE 5L Th D,

FAR =2 =3, EBRNIRLIZIONC, Hifridb ' i, ®OE, Hait, kic-~—r 7107 h—ERE V-T2 E

IR Tl  (REDA L T TANT I F v — NRSETRE L, HTBR%E.

AR E LS T RH IO D TS,

ELTWD, T72bh, REOHLDLIEENZHIT B> T D, ZOEMTREX, [HEiffOESE](a collection of
technologies) [Porter(1985)p.167,78— % —(1985)p.210] TH ¥ | FIF 1T E OB FENANEICKELBE D> TNDDOTH
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(5) R—2—I2H 1T 5 AEM ., BET O AKITEERBR

% 2 Product and Process Technology and the Generic Strategies L5 97, Bk 7 ot AR & A G

Cost Leadership
AZN—F =T

s

Differentiation
A
kg

Cost Focus
aANMEH
HERI

Differentiation Focus
R

Product development
to reduce product
cost by lowering
material content,
facilitating ease of

Product development
to enhance product
quality, features,
deliver ability, or
switching costs

Product development to
design in only enough
performance for the target
segment's needs

HNETDHGE T A IO

Product design to meet
the needs of a particular
segment better than
broadly-targeted
competitors

i‘:ﬁzgogical manufacture, WROME, o, i | HE=—XHLTHE L | BEOREO=—%,
Change simplify logistical PSRN (EJ?T?EEE@Q FIRMEREERF D LOITER G E)Kb WA RET D
5,009 req}lirementEs‘, etc. Ay F v e aR M@ | 355 m%ﬁ\f—@@ééﬂui@%,
T */T*Jr@{iiﬁﬁi%ﬂﬁjz%lj DHLEL BT ;Di<ﬁﬁéﬁ“6§%&ﬁ)’%
720, BEELA VD ato
2L, Wit B A f
WAL LI F 5T 870E
IZE>T | Wiz xk
AR50 B %
Learning curve process | Process development Process development to Process development to
improvement to reduce | to support high tune the value chain toa tune the value chain
material usage or tolerances, greater segment's needs in order to | to segment needs in
lower labor input quality control, more lower the cost of serving the | order to raise buyer
MBI =255 {8#% | reliable scheduling, segment value
ABEDIEEV>T2, 7 | faster response time to | JHVWETHMEIZHELET D | HNFOA VM EDD
Process BIZL2ET 22 AD | orders, and other ke AN TIF 5728 EE\ 7‘:&3&1, fﬂﬁﬂﬁﬁﬁﬁﬁ/ﬁﬂi%
Technological g dimensions that raise | JHV ‘%:f/éf%)% D=—R bi FeE DR E D=—X Iz
Change buyer vil:le . fﬂiﬂﬁ@@ﬁ%ﬁé\éﬁéﬁém HoEs7nDRER
B 12 A0 Process development to | 5V ‘ﬁﬁjﬁ%“\@ﬁ T ADRRE, ¥,
AR enhance economies of | fii. %%ﬁ\@ODé%ﬁ
scale ZlA) b, BER Yo
HLORE M EEDD | — NV OIBRDETE
BT T 2O B%E b, ZETIRL LT En
TEXLETOREH DM
a0 BOFOAl
% 5560 5 19 72 Bl
TatAD B

Porter, Michael E. (1985). Competitive Advantage: Creating and Sustaining Superior Performance, Free Press,p.178
AN—4—, M.E. (IR, 1985)[ 3t FHEAL O REIE—U )N i i a R S T 270 )7 A v B M4, p.223

[RIFHER ClX. Differentiation @ Product Technological Change O H 2381 ANk L% B & L7 B BHAE ) £72 5 TOD A,
JRSCOEFRE enhance 72D T, [BEAFRAE O AN 860 52 & THIALR S ~D U2 2B L35 VOB BITRDIDITRT S
HRXEL ThLHLEbns,

[AIFHER T, Differentiation @ Process Technological

Change ?>TH H T support high tolerances 23 [TH/A DM _E | EFREFVTNDH3,

ZOHBAED tolerance (T LAEHIHFELL TRFATEZ EWRL COD LRI 27 R E0EEITHY | TR EE S 5E Y 2 — L0 i
BT 2R WA R YR — 5 LV BT D IR DI BLVET THH L Bbhd,
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(6) R—E—I2H 1T HE MM —F — v THRE vs BiilfTi0IBREERE

AH—%—{Z Porter (1985, 1998)p.181 |

(BT, HATIY — 4 —(technological leader)e L COBENNEEL | Hiffr IR

(technological follower)& L COMBALMEE ) “FEFHDEALEZ TR LT TVD,

K3 BRI —F =y 7Bl vs BATHIBREENS (Z01)

Technological Leadership Technological followership
B — & — v 7 DBk BAfHBREDE K

Pioneer the lowest-cost product design Lower the cost of the product or value activities by

RLET AR AR OB ZR F O SEERE L7 learning from the leader's experience
Cost Advantage Be the first ﬁrm down the learning curve BT — 5 — DD DO F N Lo TR D= Xk
AAMERLPED AN > TR T DR OEIELRD HOVIHMETEE D= AN TS
PERN Create low cost ways of performing value activities Avoid R&D costs through imitation

BTSN AR AN TERIT T2 EERANET D (BT ) — & — 2 H 2 &2 o THIFZEBRFE D=2

A2 IS

Pioneer a unique product that increases buyer value Adapt the product or delivery system more closely to
Differentiation HWFOMEZ NS5 B e RO SeEEE L7225 | buyer needs by learning from the leader's experience
S 5L{L 3k Innovate in other activities to increase buyer value IR — & —ORENLOFEIZL->THEWFEO=

B (LT BAFE LIS D) i DIEENZ IV TEWFOffifEZ | — XLV GRS AT L2t T2

BINSEHA /N —ar &)

[ Hi 8] Porter, Michael E. (1985,1998) p.181[ 48— & —(1:Ii3iER,1985) p.227]

F7% Porter, Michael E. (1983) TIX FreD LI

BRTND,

T4 BIRRY—F o7 BilE vs BATHIBRERENS (20 2)

Technological Leadership
By —& —2 v 7oK

Technological Followership

BN EREDIER

Overall Cost . Lower cost of product or process through learning from
R First mover on lowest cost product or process technology .

Leadership U= A A OB B 7 1 1 B2 leader's experience.
SRR — B LT B FIHY — & — DR DO E 2L T, LR
H—yT EAAPORGORGE T A& PR TS

First mover on unique product or process that enhances Adapt prodect o (.ieh\./ery system more elosely to market

o needs (or raise switching costs) by learning from leader's
Overall product performance or creates switching costs experience
Differentiation | &L OVEREZ H DTV AA T L VAN EAEV LT
N BRI — & — DR DO LT hi=—
iRy =R o OB E IR RGE T A 5%
SEMERL ;i‘?; A E O EITRE 2B 2 58K R0 A Lt(&)éb\;UW/?'-/?:IX]\%J:V).E&#_)
TS E TR AT 2B TS
Focus - Lowest . Alter leader's product or process to serve particular
Segment Cost First mover on lowest-cost segment technology segment more efficiently
N o | YT AMIBWTRIED RS AN 52 i L e .

vy ToR | D R EORE AR AT LY N AR LR 5
BEA~OEH |7 (o, BT — & — ORI T e A A LSS

First mover on unique product or process tuned to
Focus - Segment | segment performance needs, or creates segment Adapt leader's product or process to performance needs of
Differentiation |switching costs particular segment or create segment switching costs
TTAVNTDE | B A MNTREESNTODIERRIC L T2 W AN TOMRE=— R A LI Hiff ) — &
BiE~ADER |0 BT ANTOASyTF L7 Az ORIICRE | — O ECHE 7 ne 22832

fEL7Ak B 3 dn ok B GG 7 e RO SEBE L 7%

[ D #]Porter, Michael E. (1983)® p.13 O Figure3[AN—4% — BRI O HAMTHEF ) ([/~—/3—FT#Hz 5 R&D §lg Jp.177 DI
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1. Porter, Michael E. (1985, 1998) Competitive Advantage: Creating and Sustaining Superior Performance, Free Press[78—%—, M.E. (L:I7313R,1985)

[t BN DB —

N R R S T AT AT B RAEDE 5 )

2. Porter, Michael E. (1983) "The Technological Dimension of competitive Strategy", Research on Technological Innovation, Management and Policy,

Vol.1, pages 1-33[7~— % — [ 55 G O Fe i

I — BT & GO DRI B~ 1A B B AR FEMEASER TR ]

| (Burgelman ,Robert A.; Maidique, Modesto A.(/NEFTFEIFH R, 1994) [/ ~—/N\—K TH %% R&D
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(7) EBREFLHEMH)—F—D XA -—-FEEL NS AIER O MEEEiTamE1EORED X5

[ — D EATHIRERE , [RIFE EE DO FANTHOPERE A B FTBRZ2 BT iy 7 UL — N BAFAE T Do FToA /X —ad,
ABTHRZ2 AT N E SIS E 7200 TR BEFEIROZ N E TRV 2 B I ESG S0, BEFEEAT O
WRIZESGEbH D,

ez X ERERAL CASLE 2 ECREIS TV HI IS EEZ FF oL Ic, T DA IMEREIZBIL TR
FREEDOHAFHIMEREZ FZBIL QWD A BB EL T, BV -2 DU EIC I SSH VI BB E, T —EB -z
CUEAMNIE ST A= BV BB, TV 2 D i L EE T — S — IR ST YV e AT Uy N HE L, T
g =B =V H SR BT — X — IR ST =B AT U R BB, A H B L R D H R 7
(ZHESSI DS EAFAEL T,

THOLTHATE RO ZERMEIT S IG L T BREICROS LV BB Bk DF S P RS ~ DO E I3t In b 22 22 AR
TFET DL, Thbh, BEFHEMT ChHET I 2 DR F f— B 2o D DELRR AW BT E > TG L&
D& DAY (BEFEINI BRERER) . A7 Vo R B 83 HO JOIZBEFHIR OB G Lo TG L RO &3 D ki
(FHRE B HRES) | A2 A — = — RSN S T- 2N E TR D o T2 Hi AT O E I > TRIGLED EF5
B CHrEpiTEIg ) 72 & AL ARZREL TR 23 /] RE T D,

FIPZA /X — 2 N SH A FHFICREL T, 2N ETHEELRD ST F BB THY, 72k o, ke
LI D0 B DA CTHDHDNEID ? | T DA ZEDO BN ZE DM B OIMAIRIE i (original technology)iZ #-5< Hl
B CTHLONN 2 Zived | ST T DA OFAM OB HESEEL THLDH 2 | LW HEATHIFT M (novelty) CEATHY
R E ME(uniqueness) DRIREE | AL IZIFZRVWMEN - EINAIREREZ D D DNE I 2 1 BT TMthrE L0 B 7= BTy
PEREA EBLTETWDDMNE DN ? | L) FT BB (superiority) D FIRE L 1 X X B 35 LB DD D,

FEOZEE, A/ _R—=var it 0L RS EITTHIE ), T4/ _R—T a2 2B W TR R Mo B i ao ik B
PERDHZE], A/ RX—=2a NI B W T ZD B EMT RN EN TODZE D =21, AVIZEBIIL TWDA3, B
HOLEL TR TDUERHHZEERLTND, TR0, [/ _X—=a 2D 2 e HIC B3 - AR RE LT S BR
7RO 2 FIEL | SR I LS TSN HT TR IS AL B EZ RO 2 | WIS NIBRFORIRE.
E RO (novelty) RLEHTROIM B M4 (uniqueness) DR, BATHE MO MIRRIL, A VIZHER XL TWO D XBIL
2T OE TH LI LR LTS,

SR UL, [JEBREE | (pioneer, 1st mover) 72MD7Ay #4583 | (follower;2nd mover,3rd mover etc)72D7A>EV )% b,
[ ffrAYY — 4" — ] (technological leader)/2 D7) [ E T HIARAEFE | (technological follower) | 22 D735t bb | B AOEAL
IRDONEATIBNLE IR DL KT, FoTo AR D R0 HAER L L CHEO RO T IUT b2\, Thbb | %hHEH
LTINS ThHEWVIZ bR | ERF NI T EIMIEIE THHENIZELRNDTHD,

a. R—E—IZHBITHEBRE LEHN)—F—D X3

ZOZEIZEAL TR —F—I%, Lo Z>O5EHEIIZEAL TTFRRO IR~ Ny 7 ZEHEL TWD, T2 RANIA
I N—ar e FATUNG R R B 2o T B 1L, JEBR#E LW O Z D E NS THRATMAOE I TiIdHh
297, HAR AR L L CORERE WD XA T IIAFELRD, LTS,

= 5 Porter [ZRITHEMHY—F — vs EAFTAOEHTE

Bty —4— b e
SR O
tRIEH O O

[# O i ]Porter, Michael E. (1983)? p.28 @ Figured[78 — % — [BE kIS O EATHGHH | ([/~— S —RTHx % R&D Bl
p.195 DXFE 1-251% FLlc— T B AL E
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b. Iﬂ—ﬂﬁﬁ%(:ﬁ(f%%/&—‘/avwﬁiE’JEFaﬁ?"DtZ(’B(#éﬁﬁﬁ%&ﬁfﬁ&ﬁ')—’i—

FRICBF IR —FZ—0iEamiL, FE-EHATHY, BB ER LT 50V BEENONAT Uy N HB)E, B H B, A
BHEM A~ A /N = ar DR T 0 22U 5720 OB HIFSH 2 L LTI ARE G722 3L D i D,

— XL L H T X

(D AEZEORLGDFEEE - MERE - T AMZ B L THAL L K0 B ST TOD O EI D 2 | &) HAIT I AR &
VO RBEEIT AR LTIV DX BIL R T UL 7eb7eu,

(8) RIFFFAICLHEEEE DEHM

BAEICRE T2 1877 O ET L —DRIRERE BN RO 5 I, [Rl—HAiic -3 <85 o [R5 B3R s i b
RINOTIFET D, FeED—FHT, hevhr—7Ae 747 —7La—%—(VIR) IZkiF5 VHS Hkp AL &
ZIALF[HEZ: DVD (238175 DVD—R Sk DVD+R 5, FEXHZ AIEEZ: DVD (235175 DVD—RW 420X DVD
+RW & DVD—RAM F AL E DT R OENHIDIT, B D8 CHERBANIZIZIF — O RS A RIS DT
LD TIFET D,

Al —H A FE BB DO THNRRLEIFICH S D THIL, = —H — 1Tk LCH— OB REZ Rt 2 R L 03 5K
DAEFEIZ IS THRRFICIHB I SNAZENHHREREL T, JBRF I THELILRO TEHE DG AL D, FHAESRIITH
FESIVDHERE A FE DT LI B Z I MV THEEL DO RN T AA CWDEAITIE, JeBRE 3 570D Al Re ik 3 i< g
2

ZDINTHEED FEBRE DR T D55 1TIE, ML i 7 A MU TE DI BRE D3 FE B OB AL M2
Ffo CWA R E 72D, 970 bH 3 5 ICBIT DR —2 — DRI TIREEE = /i) — & — L& Tna s, BLEIC
T R TOERFE LI — & — T 201 EH Y TIFA2 0,

Bl %1% 32bit FEEHT LB — AT 7 A NEFINCED &, 1994 BT RETH2—(1994/11) %, V=
— 723 PS(1994/12)% . NEC 7% PC-FX(1994/12)% . #A & &% (Bl X FY =>7) 53 3DO REAL(1994/3)% . — V¥ 3DO
TRY(1994/10)%, B 72— VeHH—21/(1994/12) L\ H Bk %Hjﬁbm\éo NSO B G 3T DR
ENLDIHTIZEEL TR —2—DFE 5D LRSS T+ 0720 M 3 TE 70,

) BEfffiEHBORA — F—®Rted AV MRBICHEITAR RS/ R— 3058

FARENZFADHIIEBRF G & I T2\ B i B S IR A I IR AL A COD BT, Bl 27 A MT
JB& T DB AR DR ENRIRFIZBHFE LTZD | HDOFEE R EN RS Lieo T3 SRR A R — MR A o il
i CIBEL7ED 5280 LB D,

Tl TR EHAN T X AT R&TH L) [T EESNAEINI L — BT AT ET 5 [ E Tho
Th, ORI FTREMENN T E A L&A R 72 B f%ﬂfé%ﬂﬂ;ﬁﬂ)\%k MO R A FTRENEDS B el 7 > 72 BE
BT AT HRMSAFT LIIXBTDMERGD | THIHICBIT DRI T U N T A OMENL T RN Tk, Bl
BEoA )R a MRS II R &S B2 D | L) 8 2B TEETHE, Lilo#E 5 OFR—2—0IH7 X3 FE
OFEFSHIITHEVEL TRV, FRRDFHR 6 DININUEIETRETH S,

6 F—Hie7 A MBI HIHBUME BN OBR] vs TBEFEATEHOFI M

B BB R SATHAR DT
e O O
B TS O O
BRE e 0 O
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AR
Porter D FEIRRIA RN 5 R-EE & Hifr
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